
As an insurance broker, you understand what matters most to your clients, and are best 
positioned to recommend solutions tailored to their needs. At TruAssure, we’ve built our plans 
for both individuals and groups in direct response to shifts in consumer preferences and the 
dental benefits landscape, and we want to work with you to offer those solutions.

In this ebook, you’ll find:
• Insights about the link between oral health 

and overall health — and what consumers and 

employers need to know

• Data about employees’ expectations in 

employer-provided dental insurance

• Examples of the coverage employees want 

most

• Information on the role of dental insurance in 

employee wellness programs

• Ideas for how you can use these insights to 

educate your clients and prospects about the 

value of a TruAssure dental plan

What Do Dental 
Insurance 
Consumers 
Want? 
A Guide for Insurance Brokers. 
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Trend 1: Individuals are paying attention to the link between oral 
health and overall health, but there is still room to educate many 
about this relationship.

Many studies have proven that oral health is inextricably linked to overall health and quality of 
life. According to a 2015 survey by the National Association of Dental Plans (NADP), a narrow 
majority of consumers are aware of this relationship. Fifty-two percent are familiar with 
scientific evidence demonstrating a link between oral health and specific medical conditions, 
including coronary artery disease.1 

Emphasizing this link can be an effective way to reinforce the importance of dental insurance 
to your clients, whether they’re individuals or groups. Regular preventive dental care, 
paired with the proper daily oral health routines, can have a major impact on overall health, 
something both employees and employers value. 

Educating consumers 
about the link between oral 
health and overall health 
reinforces the importance 
of dental insurance.

http://www.nidcr.nih.gov/DataStatistics/SurgeonGeneral/sgr/part3.htm
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There is also an opportunity to further educate your clients about the link between oral health 
and overall health. As the statistics show, 48 percent of people could benefit from more infor-
mation.

Consider sharing facts like these with your clients:

• Dentists can spot symptoms of more than 120 diseases during an exam — including 
diabetes, heart disease, kidney disease and certain cancers.

• Routine dental cleanings and exams are an important part of keeping your teeth and mouth 
healthy, and can help detect problems that can be addressed before they turn into larger 
issues that require more complex and costly treatment.

• Bacteria that enter the body through the mouth can cause disease in other parts of the 
body.
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TruAssure is well-positioned to help your clients avoid health issues that stem from oral health 
problems. For example:

• Unlike the standard two cleanings a year covered by many dental insurance plans, most 
TruAssure plans offer three cleanings a year for all members.

• Waiting periods for groups with at least five members can be waived, even if they haven’t 
had continuous coverage, meaning employees can receive covered treatment for dental 
issues as soon as they arise and reduce the likelihood these issues become worse.

• Most TruAssure plans cover 100 percent of preventive services, so dental diseases are less 
likely to develop.

• TruAssure’s large group dental plans apply to groups with 10 or more employees and can 
be customized to include specific coverage that addresses unique needs within the group, 
such as orthodontia, posterior composites, teeth whitening, implants and more.

For group clients, you can also share how important it is to help employees stay healthy so 
they don’t have to miss work. Regular preventive cleanings may take employees 
out of the office briefly, but they can prevent lengthier procedures and 
oral pain, both of which impact employee morale, productivity and 
attendance. According to the Centers for Disease Control and 
Prevention, more than 164 million hours of work are lost 
each year due to oral health problems or dental visits.2 

Most TruAssure plans 
cover 100 percent 
of preventative 
services.
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Trend 2: Employees expect their employers to provide dental 
insurance.

According to NADP, three-quarters of people feel that it is very important that their employer 
provides dental coverage.1 

And, though the workforce is changing as older employees retire and younger people are 
hired, dental insurance shows no sign of lessening in importance. Despite employers’ 
perception that younger employees do not care about dental insurance as much as older 
employees do, LIMRA has found that the equivalent share, 78 percent, of employees older than 
40 and employees under 40 rate dental insurance as an important benefit.3  

These findings impact all companies, large and small. In fact, small businesses might gain the 
most by adding dental benefits to their offerings. In 2013, LIMRA found that only 14 percent 
of employers with 2-9 employees offered dental insurance, identifying a key area for small 
companies to distinguish their benefits packages from those of their peer organizations.3 

3/4 of people rate 
employer-provided 
dental coverage as 
“very important.”

http://www.limra.com/Posts/PR/News_Releases/LIMRA_Study_Finds_Less_than_Half_of_Small_Businesses_Offer_Employee_Benefits.aspx
http://www.limra.com/Posts/PR/News_Releases/LIMRA_Study_Finds_Less_than_Half_of_Small_Businesses_Offer_Employee_Benefits.aspx
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With these facts in mind, talk to your group clients about the role dental insurance should play 
in their overall benefits offering. You can highlight how TruAssure’s plans can be implemented 
on a voluntary basis, allowing employees to use pre-tax dollars to pay into and receive dental 
insurance through their employers. 

Additionally, emphasize the impact of dental insurance on talent acquisition and employee 
retention and satisfaction. Note that offering this benefit helps employers attract and retain top 
talent, because employers can secure group rates and, in the case of groups with 10 or more 
employees, customized plans. 
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Trend 3: Dental insurance consumers are becoming increasingly 
interested in things like teeth whitening, implants and 
orthodontia.

NADP’s 2015 Consumer Survey found that people wish procedures such as cosmetic teeth 
whitening, implants and elective orthodontia were included in their coverage over other 
benefits that were not provided. 

The survey also found that people were willing to pay higher monthly premiums in order 
to secure these benefits. Of those who have dental insurance and were willing to pay more 
for implant coverage, 96 percent reported that they would be willing to pay at least $1 
more in their monthly premium, and 95 percent reported the same for coverage of elective 
orthodontia.1 
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TruAssure offers many of these requested benefits for both individuals and groups.

Highlight for your clients:

• Large group plans (individually underwritten for groups with 10 or more employees) can be 
customized to include options like these.

• TruAssure’s Small Group Select plan for groups with 5-9 eligible employees offer options 
for orthodontia. The group can select orthodontia coverage just for children or for both 
children and adults.
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Trend 4: As employee wellness programs grow, dental benefits 
can play a role.

According to the Society for Human Resource Management (SHRM), 70 percent of U.S. 
employers offer employee wellness programs, and data shows that these programs are 
continuing to grow in popularity.4

SHRM attributes some of the rising popularity of wellness programs to the rising cost of 
healthcare. Wellness initiatives can prevent costlier and more pressing health expenses later 
on. This makes dental benefits, and incentives to get preventive dental care, an ideal fit for 
employee wellness programs because of the link between oral health and overall health.

You can promote dental benefits to employers as a part of their overall wellness programs, 
and share ideas for incentivizing their use by employees to encourage preventive care. 

70 percent of U.S. 
employers offer 
employee wellness 
programs.

http://www.forbes.com/forbes/welcome/?/sites/vickyvalet/2015/07/08/more-than-two-thirds-of-u-s-employers-currently-offer-wellness-programs-study-says/&toURL=http://www.forbes.com/sites/vickyvalet/2015/07/08/more-than-two-thirds-of-u-s-employers-currently-offer-wellness-programs-study-says/&refURL=&referrer=#6280afb46c7b
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Learn more

Visit TruAssure.com for more information on how our plans can benefit your clients and help 
you reach new audiences. You’ll be able to download plan overviews, access key forms, and 
try out our group quote tool.  
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844-350-4433 
getanswers@truassure.com

Do you have questions about dental insurance 
or our plans? Contact us at: 

TruAssure Insurance Company complies with applicable Federal civil rights laws and does not discriminate on the basis of race, color, 
national origin, age, disability, gender, or gender identity.
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